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1. Answer the following as directed : (any ten)
1x10=10

RoHiPIE Fere S Al ¢ (R m=h)

(i) Segmentation of consumers based on
factors like climatic zone, continent/
country, region, state etc. constitute

segmentation. (Fill in the blank)

GEIY, SRICH/ (7, S1Ee, 2ol Sifrs fofew
Trtele ReleH ORI oo
I | (=T 912 23 1)
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(i)

(iii)

(iv)

()

A provides written information
about the product, its features,
composition, performance etc.

(Fill in the blank)

« Ty AW, 20T @R, e =i
SRS Ml FE| (T 212 259 1)

Social class, religion, race, culture etc.
are significant variables for
segmentation of markets.

(Fill in the blank)

i L e T e
GO AE GFgl THATI |
(0T 912 239 1)

The first step in new product
development is 4
(Fill in the blank)

O T G 22 2R (2R :
(30T 212 %59 )

Under pricing policy, a very
high price is set for a new product
initially and gradually the price reduced
as competitors enter the market.

(Fill in the blank)
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(vi)

(vii)

6T AN SO ST o TIF

@S TS 67 4I¥ TR PiRie TeniTe afs@iae
A @ e WR T AN SRAE IR =3
(3T 12 #479 F)

A company that attaches the same
brand name to all of its products is
called AN R (Fill in the blank)

05 @I 23R R A 9ol @e
I 27 T, (S BWF @ |
(3T AZ 779 F1)

Form of testing markets and getting
customer feedback of promising ideas
is called

YIRACO 6 e

(a) idea generation
iHeliT Sesife

(b) concept testing

LI AT
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(ix) Which one of the following is not an

(c) product testing
uncontrollable factor of marketing

AN oIS environment ?
(d) test marketing ©oTS OrH 91 (FIF00! SRS IS
AR T 7= 2
G AT i
(@) Economic growth
(viii) The strategic use of a brand’s equity in
which the marketer leverages the QA R
brand’s good name to buy something h
new is (b) Level of education
T U 0] I (R SRS @S T P
S FANgeel FRAET A TN @S 336 7 [ (c) Marketing mix
(PHETE (IR = G e

(@) co-branding (d) Price policy

-cafe] DG

LR o s aLeason (x) Which one of the following is included
@%F i in sales promotion ?
(c) line extension RCHS N0 Rl TSR a9e iR ?
3 TR (@) Personal selling
(d) product extension Jfeore Rt
AT SRR (b) Exhibition
e
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(c) Advertising (c) Adoption

et
CEEED|

(d) Publicity

5 (d) Action
(xi) Product simplification is the process of - e

AT T T G A, TS |

(a} increasing the product line {JCIH) Which one of the fOllOWing ISEnotha
AN TBETFI qf«;}— B | g component of product planning ?

(b) changing the product line e @ 5 AiResaE Soive w222
AT FTFTPC] el Tl 2 )

(c) reducing the product line
e/ AR QT I = B gl

(d) amending the product line (b) product diversification
A FEEAPL NG I =Y e T

(xi() Which one of the following is not an
advertising goal ? (c) product standardisation

AeEe (@i [esiebe o 7232

(a) product innovation

T AR Ieael
(a) Attention
g SRR (d) product branding
oy ilnts T I

Bz
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(xiv) Sales promotion activities are
conducted by

R TSliesel T #Ifpifere
(a) producers
ARSI
(b) wholesalers
GIES SIMSIARS o
(c) retailers
al Kooz
(d) government
BIPIE
(xv) Consumer behaviour is affected by
(OIER b9 ASRIES F1 TAMIFCO! B3
(a) family
“{f<RIET
(b) age
GERs|
(c) income
"
(d) All of the above
T SIIGIRCHRD!
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(xvi) Television is an example of

G|

G

(@)

(b)

()

(@)

(T TR 99 T5e (Bferfens
?

emergency goods
TR Ty
convenience goods
FReeT w1
shopping goods
G99 &1y

impulse goods

BERAG ISR

(xvii) Which one of the following is related
to micro-environmental forces ?

eSS @t 75 AREHS Sima w9

ZiEIck

(@)

(b)

BO3F0 0238
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Demographic
SR AR

Marketing intermediaries

G FTTOIPI
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(xviii)

BO3F0 0238

(c) Economic
CRIGIED
(d) Socio-cultural

AT oD

Which of the following is not included
in psychographic segmentation of
markets ?

RAEE @G TEEd YRS IEH [Teies
TG 423 ?

(a) Personality
qiey

(b) Lifestyle
G R

(c) Attitude
RIS

(d) Culture

AFo

10

2. Answer the following questions : (any five)

2x5=10
wore Rl eI ©es ol ¢ (Riepiet 5o
(i) What is market segmentation ?
FGs R &2
(i) What is skimming price ?
& 3 2
_(iti) What is rural marketing?
oy ISl 52

(iv) What is sales promotion ?

Rl TElfed 2

(v) What is green marketing?
FIoE &Pl 52

(vi) What is social marketing ?
ARIfET Teesd e

(vii) What is branding ?

T2 AN 52
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(vii) What is direct marketing ? (v) Explain t.he importance of market
segmentation.

2oy JGIeRael 152 IS Roeeee o9 G 51|

(vi) Explain the importance of marketing.

Jfeicz 2 ISP g IR 490

(x) What is marketing environment ?

(ix) What is trademark ?

(vii) Briefly explain the functions of

ToREEel AR /e packaging.
. . (BICATTIREeR P! b3 it 5t |
3. Answer any four of the following : |
5%x4=20 (viit) Explain the distribution policies which
2 2 . are generally adopted by the
T TaicRe e b1 Bed fa manufacturers.
i i foldirect
(i) E’;Pi&;g; thepadyantages, GRS IPRCET FLREICS 2izet <5t el
feetis; M= gt <5 |
efeTF TG FRUPER IR0 1|
(i) Explain the significance of the study of 4. Answer any four of the following :
consumer behaviour. 10x4=40
ToiteiE] Spact SRR Sieo it 4 | | woto MARIST fewiz sifFold S o 2
(iii) Explain the significance of channels of () What is new product development ?
distribution in marketing. | Explain the various steps involved in
p ‘ new product development process.
[ |
TGS Roel AT el iyl 5= | 2+8=10
[ i tages of packaging,
(iv) Explain the advantag p ging | T T O e B gee o T G
COICATETIGRCT FRAPRIR 1=t | | A wire wfve Riea sRism =i i |
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(i7)

(iii)

(iv)

(v)

(vi)

Explain the different elements of
promotion mix. Distinguish between

advertisement and publicity.
6+4=10

TR flas Jfen SoAmRER IR0 01

AioF =ie @plRe g A1 &)

Discuss the various factors that
influence consumer behaviour.

2z SIpae eiie Tl Ko SRR
SICETBA 51|

What is channel of distribution ?
Explain the various factors which affect

the choice of channel of distribution.
2+8=10

oge 2eeT) 15 2 Riosel 2eliat [Rioe <19 e
ASRIES T SAMITRR T T4 |

Discuss the various environmental
forces influencing marketing. -

ToTedT doRiEe T9 [fen AR
FRFR. o P |

What is pricing? Discuss the factors
influencing product pricing decisions.

2+8=10
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S ARG 7 2 799 v A Piaies deifEe
9 CHAMSEIT SN 541 |

(vii) What is product life cycle ? Explain the

different stages of product life cycle.

S:7=10

W GRA b 52 3 [ien sfa@m 3
40 |

(viti) Discuss the different bases used for

(x)

()
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market segmentation.

TG Fereme i@ 9RE @[ {ien cefbmz
S 341 |

Discuss the various concepts of
marketing.

ERFI [T GReAPTE SeETva 5 |

What is marketing mix ? Explain about

the 7Ps’ of marketing mix. 3+7=10

TG e 52 T Wew o6 Py
e e |
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