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full marks for the questions.

Answer ezther n Englzsh or in Assamese.

- 1. -Answer the follow:tng by choosmg the correct
optlon Do : 1x8=8

@ﬁ ﬁw A @%Wfi: ﬁm@@ﬁa Teq faat 3
(a) Marketing refers to ’
JGIFFII M 'E’E*T
() goodsA distribut_iph
Lol R |
(ii) exchange of. goods and services
S % CRF Wi,
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(uz} sale. of product ' ' e ‘ (d) Which of the following is not a type of

AT R : . ‘ 1 marketing concept ?
i) All of the above - . e - RIS (PR TR AR 2R m‘«’
' ©W@ sl ’ ~ | : “ (i) Production concept
(b) Which one of the following is related to | ‘ ‘ TeAMT QIR
* micro-environmental forces ? R -‘ ' ' i Supplier concept
zﬁ@@mwmﬁ@%@wm— B () Pl Satnges
: o " : o (iii) Selling concept
“ %e;fl}ngrwaph“’ - E | Rereaet. giell
(i) Marketmg intermediaries : ) | . (iv) SOcigtal marketing concept
TG VTSP - | A @ gl |
== o) T Ecohomic g L (e) ~Form of testing markets and getting
AR 12 o | o S customer feedback of promising ideas
(iv) “Socio-cultural . ‘ S _ - is called
AT : N HFTN TS AT aifsfa Wﬂw
(c) Consumer behaviour is affected by M o YIRANTBIE (IR 'TN v
@Wﬁ 59 ASRNTS: 1 TAMIFC! ’-i’c"'{ | | - (i) idea generator
() = family " iR T
D e : - : : (i) concept testing
o :?; : B - - YT AT

(iii) income .. (6ij) product testlng

(iv) All of the above | C _ : (iv) test marketlng
| 8T BRI » , ~ | @R AR
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Fast food outlets like Pizza Hut is an
example of which marketmg technique ?

. we A ReAd (@ @ Pizza Hut Feare
. (IO FEIPI ST TiE 2

() Product franchising

AN iR

. (ii)  Business-format franchising

TEWGN 4RO TN
(iii) E-Commerce |
E-3W6 -

. (iv) Retailing

.- (g)

- 3pd1 ReAel

A .company that attaches the same.

brand name to all of 1ts products is

-called

ﬁwmﬁmmwmmﬁwﬁt
@ I e IS, cofot 331, @wm

i) famlly brand

- (ii) ._individI‘J.al~ brand .-

RIS @9

(i) Geographlc brand ,

SR @
(iv) Service brand -
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2.

1 (Sem-2) BCM 3/G 5

(h)

Which of these is not-an advertising goal ?

ﬁm@cwc%tﬁwwmm?

. (i)  Attention

R

(i) Desire - -

AL

(i) Adoption

' .

- (iv) ’Action

Answer the followmg questlons very bneﬂy

- (any six)

Vw—ﬁmmw%mwm (ﬁzmwﬁ‘f)
o (l) .

(i)

(iti)

- (iv)

. (V)

2x6=12

State two importances of marketlng
TG 557 9 S Sall

What is target ‘market selectlon ?
TREE TG ﬁa’m e

What do you understand by buymg
motives.? - .

WWHW%@?

Bnefly explain the role of packagmg
 (BiofeTRe il Y [ AL

A

‘What is e-tailing ?

‘ e_m@ Fe
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(Vi)  State two pricing objectives.

VR YQIGIR 7b7 S B 4|
(Vii) Write two differences between goods
marketing and services marketing. -

AT ISR WW@?Wv

7or A1y |
(viii) What is consumerism ?
S SorereRm B
(ix) What is green marketing ?

Gﬁ@Wﬁﬁ?

. (x) What do you mean by personal selhng ?

w%ﬁ—ﬁmwctm%wv

Write short answers to the followmg

~ Questions : (any four] 5x4=20

e erpre vt Bes Tt ¢ (Rt 5151

R (i) Explain the functions of marketing.

| ITieRe IRET At 3/ |
(ii) Explain the significance of the study of
consumer behaviour.

Boirere! SpRd SRS Olesid R 41

.(iii) Describe the dlfferenccs between

product dlfferentlatlon and market
segmentation.

AN e Wi W RemmesiT e
ML T 51
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(iv) Explain the various product support

servicés available to consumers. .
- Teereia Sorrw L [feR A et

C"FQ'MTR IR ‘

(v) Describe the factors affectlng pncmg of
a product.
AT 7Y RIS ORIRS asat THAMIACIIN
3t A1 . |

(vi) Discuss . the different types of
dlstnbutmn channels with examples
Rifew eiim R mwwcfﬂwmm
9|

~ (vii) Explain the elements of promotion mix.

Wmﬁﬁ%ﬁWWWl

(viii) Explam the advantages of rural
marketing.

mﬁqwqaiﬁWWW| |

'Answer the followmg questlons : (any two)

10x2= 20 :

RIS RIS Bes ot ¢ (Riesiean goy)

(i Whatis marketmg mix ? Explain about
the 7P’s. of marketing‘ mix.  3+7=10
TR et 52 Ieeel el et Py
R ) ‘

1(Sem-2)BCM3/G - 7 I Contd..




(ii) Dlscuss the different methods of market
. segmentation with suitable examples.

wﬁ@mmmﬁﬁqu—' |
W‘W?{WWI o

(iii) What is .a new product ? Explam the
~ various steps involved in new product .

- development process. 3+7=10 -
Q37 TG AN o2 g AR SA dfFTR
ar@ﬁ@WWWI |

(iv) Discuss the major pricing pohc1es
adopted by companies. :
SR YL qrefeRe
W s F/AL .
(v) - Highlight the importance of advertising.
- In this context explain how marketing

- goals are not with celebrity
" endorsements. - 5+5=10
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