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The figures in the margin indicate
Jull marks jfor the questions.

Answer either in English or in Assamese.

1. Answer the following questions as directed :
1x10=10

ROHIFIE FRERS e Sed i 3
(a) Marketing is important because it
e wFgsyf 27 PR 3
(i) improves standard of living
GIRHIEET A0 CF© I
(i) provides employment opportunities

Hgfes F@n ami &

Contd.



(b)

()

(iii) utilise natural resources
AP ™ JTRT FCI
(iv) All of the above
87F SIGIREN

- (Choose the correct answer)

(w5 GG JIf2 ©FFe3)

The final stage in the consumer buying
decision model is

BolroIe TR Bl S S »RiE (2

(i) pre-purchase

@ A
(i) post-purchase
@39 e
(iii)) purchase
“ry
(iv) None of the above
G7EY IS 7
(Choose the correct answer)

(v% GGSeo! R Cleesy)

Marketing as a process aims at which
one of the following ?

TerRael @ Al 2B (PINUD! o Boilei
PE?

(i) Satisfaction of customer needs

Sl AT IO S
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(@)

(€

(ii) Selling products
AN Kl 4
(iti) Production
TeAN
(iv) Profit-making
G\ CRCEeT
(Choose the correct answer)

(u% ©GICo! iR Classt)

New product development starts with
which one of the following steps ?

=GRS @H! AMeweR 2/ T & [KerE
ISRk
(i) Test marketing
G 29
(i) Concept testing
=il #SrF

(iii) Idea screening

SISCISICR

(iv) Idea generaﬁon

{90l ey

(Choose the correct option)

(w7 TeCh! Jifz Glersan)

Feedback collection is a part of
marketing communication process.
(Write True or False)
TR I 2R @ O (202
TSRS AT | (&% 7 9% [o130)
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Which one of the following is not an
essential quality of a good brand name ?
G I HAfRpRE#AT T FEFERS ! 8
7| W= 2
(i) Memorable
R
(i) Hard to pronounce
. TR T oA
(iii) Concise
pNEES
(iv) Distinctive and enduring
FOF I ZH

(Choose the correct option)
(&% G500l iz Clersd)

Which of the following are included as
components of physical distribution ?
T o9 CoAmE FEfilRe meLs!
TIOG T ?
(i) Order processing, Sales promotion,
Advertising
TR i, [ e, Resien
(ii) Product support services,
Transport, branding
Ty AN O, #AfEd, AfRpaeieR w9
(i) Pricing, Positioning, Warehousing
v meleiel, SREeEal, AAeieiaeae
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(H)

()

0)

(iv) Inventory control, Transportation,.
Order processing :
e TSI FEEe, #ifTzd, TR
G CRIEEL]
' (Choose the correct answer)
(&% CGCo! R Cleredl)
Social marketing aims to change
people’s behaviour.
(Write True or False)
AIMEF TETIFFLIT T (R0 Teg= S5 FT
91 (%7 @ ST fo3))
Pricing is a non-managerial function.
(Write True or False)

79 et S-ARBRHEEE w1 |

(&% o quT &)
What is consumerism ?
TSIV W 2

Answer the following questions very briefly :

2x5=10
OeTo ClEHR® eHPTRS SI9jS 53 Ue o7l ¢
(i) What is rural marketing ?
&) AGIEEEel S /2
(i) Mention the 4Ps of marketing mix.
TGIRTI NS SHYE. 4Ps TrEd 34 |
(1)) State what speciality goods are citing

examples.
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R CafeiRyslel Seoim way e R Swieels ice
Tl 91 |

~ (iv) Point out two functions of middlemen.
- ORI 7o I Smeflmiz |

(v) Distinguish between advertising and
public relations.

Reiof OIF TPty Moo 4 AT
IGEIN

3. Answer any four of the following questions :
| 5x4=20
were 3l Regprear sifeo e Ted Bl ¢

(a) State the importance of product
positioning. ‘
T3y SRR G IS 4 |

(b) What are the components of marketing
environment ?

TGRFIe AR CAWIPTEE 5 /52

(c) State the stages of consumer adoption
process.

Toltoiels aizel 2fFad g S 74 |

(d) Explain sales promotion methods.
el Jfapees AalowEg T <=1 |

(e) What are the factors affecting price of
a product ?

4 (Sem-5/CBCS) COM HC1 (PoM)/G 6

7 Reidees deriEe 6 SowiTEE [
52

Discuss the importance of green
mﬁrketing at present.

IO O (IO ISTFIIT @F9d KA
S PD WII

" Answer any four of the following questions :

10x4=40

o TR [Aepical bIf<6I9 Ses foi g

(@)

State the nature of marketing. Elucidate
the philosophy pertaining to marketing
concept. 4+6=10
IGIRFI YPro G 91 | T Q9T
GRS B A TR 9 5 |

(b) What i1s the importance of consumer
behaviour ? Discuss the. factors
influencing  consumer buying
behaviour. 3+7=10
TATSIG! WY Oy 52 Coireies Sipae
#eiie T CHAMITTE SiEb = |

(c) What is the role of labelling ? Explain
the stages of product life cycle. .

4+6=10
PP Ad FAUTR BRI S =2 w9 G
pa [fed SRR i 54 |

(d) Distinguish between product
differentiation and market
-segmentation. Explain the bases of
market segmentation. S S
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TR AL O TG AeRq Ao
sAePTR Bl | s Weeses fofemg
R <990 ;

(e) What are the types of distribution
channels? Discuss the factors

determining choice of channels of
distribution. 5+5=10
Toqe et ez & [©2 [ead adrme
QR AP CAMITTZ S 51 |

(f) What is promotion mix ? Discuss the
factors affecting promotion mix
decisions. 2+8=10
2o @l T 52 2o fiee Prares esqe
2SIF TR FITFTIRE KA w541 |

(g) Explain various pricing policies
available to a firm in taking its pricing
decision.”

G5! 2IfSDE va MFiee Paie @R e Sl
Rfen aieg v FaiRd iR i 4 |

(h) What is product line ? Discuss the
" concept of product mix and its

dimensions citing suitable examples.
2+8=10

Tes T iz A 62 T3S fd o 33
, SEPTIE GoiYe GRS (0 SICenel 4 |
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