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1. Answer the following as directed : (any ten)
‘ I1x10=10

Tﬁmmwﬁwwﬁﬁﬁm
(Rieplear #2bi)

(@) Advertising can be used to sell

ftole =1 (A0S RS A TS 4 T2

(i) product
i _

(ii) service e
(i

Contd.



(b)

(iit) 1dea
el
(iv) All of the above

SoEF 61220

(Choose the correct answer)
(1P Teh R SEe)
Which media is useful for illiterate
consumers ?
e alles A (FICE! A TS AN
292 ;

(i) Print
Pl

(i) Broadcast
SO CarEal

(i) Poster
CABE

(iv) Transit means

(e ﬁm's

(Choose the correct answer)

(712 Tesehl R Tfad)
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(¢)
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Personal selling is not targeted towards
Jfeeie [ i 75 T2
(i) mass audience Y,
IR TE
(1i) personal contact
Fieare @il
(i) two-way communication
ReicReiRiciin
(iv) quick feedback

fArereq Feiizee
(Choose the correct answer)

(71 Cevel qk Bfresy)

(d) The best means of increasing sale of

an article is

51 =y e 9 A T TS tam
(i) exhibition '
Gl gl
(i) fairs
C7eTl
(i) advertisement
ezl
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(iv) None of the above | (i) Influencer

85T @BIS = ; G)IR
(Choose the correct answer) e
tude
S Y o
(e) The fastest growing medlum of 2
advertising is - fab (iv) Decider
woallsl Rest7iae Moo (R 1l Praieal
() TV ‘ : : ~ (Choose the correct answer)
55 (i A i (i3 Tewh! qR Cleed)
(i) Radio (g) Which of the following is not a feature
% : \ of the advertisement ?

(iii) Internet ST (RPICDT el CAf¥iEy T

FDIGE . ‘ (i) Paid activity
(iv) Newspaper | ' Fﬁf eI
GRS | 1 ettt S
e oo
() Which role people donot play in making _ (iii) Visual or oral
decision on buying ? m o 1 GTIRRE
%) @R (RS W2 (PICH] f\_?ﬂ? ol Rwiq (iv) Personal
WS ? S

(Choose the correct answer)

(77 el qIR Tferean)

(i) Initiator
NSO
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(h) Primary purpose of advertising is to

()

eI e Tr mrr
(i) 1inform
RIS SIE|
(ii) persuade
ORI G
(i)} remind
9 (Aene
(iv) All of the above
LSS N BT

(Choose the correct answer)

(TP ©GIH! Tz Cleq)

Which of the following is not a feature
of advertising ?

w@wﬁiﬁ@wm@]m?

(i) Information

w2
(ij) Brand image building
@ SRYE (oA 7t
(iii) Persuation

ORI ECAY
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0)

(k)
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-

(iv) Pricing
o e

(Choose the correct answer)

‘ (5 Tewch! R CETe)
Brand switching is one of the objectives
of
ooTS TRIARE GRICH! STamly (@8 BB 1910
Gf<o?
(i) management

ARBIET!

- (i) marketing

B IEEE
(iii) advertisement

IRk

(iv) publicity

b
(Choose the correct answer) -

(A0 Tesast R T

The client of an advertising agency 1is
called

ﬁ@?ﬂﬁ\@aww%@mm?
(i) customer
AT
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@

(ii) major
R=E

(iii) corporate
T=or

(iv) account

GG

(Choose the co_frect answer)
(I Techr Az Blensan)

Which one of the following is not a
media vehicle ?

OFE (FINCo! THE A 75 2

(IR Slcaflets
b1 A
@@ TV
ofe.
(ii1) Conference Hall
AT T
(iv) Internet
2D
(Choose the correct answer)

(9% Tewro) e Blaedn)
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(m) Egyptians used to make sales messages

and wall posters.

3G ENE RS I8! i ORI TS
@ JIYT TR |

() - papyrus

A
(ii) fabric
(i) pine
GieS
(iv) eucalyptus .
EuGELints
(Choose the correct answer)
(i Tewen! R Tlaea)
(n) The first American_ advertising agency
was set up by
SR S [esiel 7<F BieH SR
() Gutenberg
KTl
(i) Volney Palmer :
S e
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(o)

(o)

(@

(r)

(iii) Kuleshov
DTS

(iv) E. S. Porter
2. 9. #[0I

(Choose the correct answer)
(i Gewes! Iz Tl o)

Write the full form of ASCI.

'ASCI I ™ oito1 &= |

Write the full form of USP.

USP 9 37+ Sito1 f&1ali |
Write the full form of TRP.

TRP 3 7>}¢f Swiht e

brings the attention to products
to potential customers.
(Fill in the blank)

mﬂwmmﬁmﬁ
SFRS A | (01 2 779 1)

'Brieﬂy answer the following : (any five)

2x5=10

TS e DA e Bl 2 (R )

(@) What is advertising audit ?

et #[9rF W oo
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(b)

(¢

()

(e)

9)

(h

-0

What is online advertising ?

Setied [Reslsi e 52

What is advertising budget ?

fResl#ig qiced e (e

Write the meaning of advertising appeal.
Rea7iag G A 2

What is media schédulihg ?

YR OIeeed e 52

‘Write the concept of brand.

@S LREICer &

Mention any two functions of
advertising agency.

Reaiol ABR Ricpie 7o) 1 S 541 |
What is sales promotion ?
&l Jfasaet W T2

Mention any two advantages of internet
advertising.

FGIRG [T Reprea 7o) 3R S 591 |

Write any two outdoor media used for
advertising.

- Reeisie AR IS 2 zﬁwmgﬁm’ivmw

T 4|
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3. Write short answers to any four of the
following : S5x4=20

W farpiTel BlfebIe 53 ©es i g

(@)

(b)

(¢

(@)

(9)

Explain the objectives of advertising.
Resiofa S TR /0|

What is media planning ? Explain it.
g SARTE A e it =40

Explain the qualities of a good
advertising copy.

Tew [FEEi7id (GIRPiE oSz S <5 |

Explain the future role of advertising
in India.

34|

Discuss the- AIDA model of
communication.

Qi9NcNeE AIDA I ARl <54 |

Explain the advantages of advertising,

qeaisia FRAPTR D1 341 |

Explain some commonly used direct

advertising.

eI RS (= g e Reteig
R ot |
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(h) Write a note on advertising on social
' media. s

ANE WgeT [Kesiene w2i<© 6! (ol &2 |

4. - Write long answers to any four of the

following : 10x4=40

ool [P BIfEbI I2sE Ted ol ¢

(a) “Affordability is the best way to decide
the advertising budget.” Discuss.
“Reais s Wi FECS FTFIOR (A2
TPE TR — SCEAE] |

(b) Broadly explain the emerging trend in
advertising.

Restema Sitase 4 eoi 2R 7|

(c) Write the meaning of advertising
agency. What are the various types of
advertising agency ? Explain.

Regisl g =i 52 [fon 595 [t
FFPR 52 i <4

_(d) What are the various Acts available in
India to control advertisement ?

Explain.
weae Reie FaEd R T & i iz
TopeTd Stg? IZ2 B |
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(e) Explain the nature and 1mportance of

@)

(h)

@

advertising.

R 29l S e 722 e

What is audience analysis ? What are
the factors that affecting audience
analysis ? Explain.

ceifo! el e 2 (ool Rstaers & s
orofq RER $E2 A 1|

Explain the procedure of advertising
budget- What are the factors to be
considered while dec1d1ng advertisin
budget ? Explam &

ResAR MO0 4T T Awfs gt <wai |
ﬁ@rvmmﬂ;aww%mmﬁw
777 39 9

What are the different types of
advertising appeals ? Explain.

Tfen 499 Re@isie SiEw=Pg &2 TR0
) T :

Discuss the major factors which
influence media scheduling.

g wiferene AR TR Iy FIIFAAZ
il 4l
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Has technology played a role in modern

()
day advertising ? If yes, discuss its
effects. ;
fe Mz Sy 99 [Reie dew
CATIRCR ? T ColeTarg, (oo 3N
FERPETEIS IR B
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