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COMMERCE

( Honours )

Paper : COM-HC-5016
(Principles of Marketing)
.Full Marks : 80

~ Time : Three hours

The figures in the margin indicate
full marks for the questions.

Answer either in English or in Assamese.

1. Answer the following as directed : (any ten)
_ ~ 1x10=10
RORIPIE Roreres Bed fal ¢ (Rt =261
(i) Which of the following is not included
in psychographic segmentation of
markets ?
REe (@R TS WHES IO Ko
TG T ?
(a) Personality

ey .
Contd.



(b) Lifestyle _
(i) Television is an example of

Gl |
RIS IFTH! SIS T 19 (Gfeifens SiSo ?
(c) Attitude
_ | (a) emergency goods
A GRS
(d) Culture i , (b) convenience goods .

RS , ' i - REES T=
(c) shopping goods

(ii) Which one of the following is related to TR

micro-environmental forceg ?
(d) impulse goods

e @R 37 ARERT o -
GO ? = s S 3o e w9

(iv) Consumer behaviour is affected by

(@) Demographic .
(SIS Uibeel doRIEe w1 SN 2

TR A
: : : (a) family
(b) Marketing intermediaries j “Afle
TEIFI THZORIR | ) e
T

(c) Economic
(c) income

S Rio(iCEs
g
Socio-cultural
(@) 29C12 ¥ | ‘ — (d) All of the above
AT OB : GHTE SIBIBCP20!
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(v) Sales promotion activities are
conducted by

@] Beldfese FITPEER ARl F=
(a) producéers'
CeAVABISICE
(b) “wholesalers
ARSI [eroiz
(c) -retailers
Ppdl ReroiR
(d) ‘government
bR

(v) Which one of the following is not a
component of product planning ?

Trare @ v “ResaE SoiviE w212

(a) product innovation

G) SGRH

(b) product diversification

% (Afbawad

(c) product standardisation

e R DEF GG

(d) product branding
Y] I IheIFF
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(vii) Which one of the following is not an
advertising goal ?

Reare @ [eeeee o 923 ¢

(@)

(b) -

(c)

@)

Attention

I S

Desire

™

Adoption
EERO

Action

e

(viii) Product simplification is the process of

Sl TR TE @ e, T

(@)

(b)

(c)

(@)

increasing the product line
AN PR I N R
changing the product line
ool FEFE IR S R
reducing the product line:
AT FFTREIT QI N =
amending the product line |

A AR TG F =3
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(ix) Which one of the following is included

()

in-sales promotion ?

ﬁﬁr@mﬁ%ﬁcﬁﬁmar@%

(@) Personal selling
Jfesie [t

(b) Exhibition
o

(c) Ad{fertfsing
ferestfe

(d) Publicity
oI

Which one of the following is not an

uncontrollable factor of marketing
environment ?

SIS SrERl T IS SRl IS
ARG T T2 2

(@) Economic growth

wiLftafos e

(b) Level of education

.fﬁ’m@a
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(xi)
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(c) Marketing mix
Gl e

(d) Price policy

PGS

The strategic use of a brand’s equity in
which the marketer leverages the
brand’s good name to buy something

new is

o T bl WWW@%W
M FrgeTel ARA e N @ Zg2e
T (PR 2

(@) co-branding
L @@
(b) brénd extension

@S it

(c) line extension

e A=A

(d) product extension

FE AR

Contd.



(xit) Form of testing markets and getting
customer feedback-of promising ideas
is called

AT TGS AeF Ao CeRmEe
NI & QI 2

(a) idea generation

99T Besifa

(b) concept testing

Q1T 2o

(c) product testing

AN 9

(d) test marketing
T4 A<

(i) A company that attaches the same
brand name to all of its products ig

called : (Fill in the blank)

W GO~ Zar smian dlls bl g

—_—

(=T 512 979 7=7)
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(xiv) Under pricing policy, a very
high price is set for a new product
initially and gradually the price reduced
as competitors enter the market.

(Fill in the blank)

G2[S TH o 41T I Piel qeige forine
A e @ W T A SR @I 2 |
(T 912 279 )

(xv) The first step in new product

development is :
(Fill in the blank)

Tou T SEIeE e A tar bt
(T 2 259 )

(xvi) Social class, religion, race, culture etc.
are significant variables for :

segmentation of markets.
(Fill in the blank)

A @R, @, 3, FRFo o IS
fSorae A @Fesd SoAM |
(STl 12 23 )
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(xvii) A provides written information () What is trademark ?

about the product, its features, ‘ Jiftecz &2

composition, performance etc.

i) What is di ing ?
/ (Fill in the blank) (i) What is direct marketing:

: awﬁﬁ,mhﬁﬁx,ﬁmw AT TG 7 2

IR A @ (0T AT 279 ) (iv) What is branding ?
(xviii) Segmentation of consumers based on B e {2

factors like climatic zone, continent/’ s Bl
. . (v) What.is social marketing ?
country, region, state etc. constitute

segmentation. | NS TSPl 62
(Fill in the blank)

eI, TRl /o, Siees, e Sifne fefes

(vi). What is green marketing ?

CoreIe Reew qoRE - [osd i
BRI | | (3Tt 312 29 ). (vii) What is sales promotion ?
S @] Te 2
2. Answer the following questions : (any five) et
] | 2x5=10 (viij) What is rural marketing ?
wTo Tl eriaRE Bes Bl ¢ (el oo | Sy T R 2

. . . . . t? ” N T P f,
() What is marketing environmen (ix) What is skimming price ?

TR ARG {2 : _ R T e
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(x) What is market segmentation ?

ITe e e

Answer any four of the following :
5x4=20
oot MRS Rewiear biiNeIT O fat ¢

- (i) Explain the distribution policies which
are generally adopted by the
manufacturers.

B ARG STAECS o2 3 e
TSR i1 1 |

(ii) Briefly explain the functions of

packaging. ‘ .
COICAETRRe FRATET DYC It 5 |

(iii) Explain the importance of marketing.

GNP =g T =9 |

(iv) Explain the ifnportance of market
segmentation.

m&ﬁi%@@ﬁﬁﬂwagmﬁ§awmiﬁﬂn
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(v) Explain the advantages of packaging.
(BICAAETIFRET AR IR 51 |

(vi) Explain the significance of channels of
distribution in marketing.

TS FoRel AT OIReR it <5 |

(vii) Explain the significance of the study of

consumer behaviour.

Torere! S5Ee ST SieE IRy 4t |

(viii) Explain the advantages of direct

marketing.

AT ST FRAPTZ [N 4 |

Answer any four of the following :
' 10x4=40

w5S AR fAcpiear biiso/9 ©es &1 ¢

(i)~ What is marketing mix ? Explain about
the ‘7Ps’ of marketing mix.  3+7=10
FoiEse e 52 IoRFsd WEes sJebt P
R it |
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(@)

AR
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Discuss the various concepts of
- marketing.

TR {foR 4RI S <

Discuss the chfferent bases used for
market’ segmentatlon

VJIKF{TWTW|

What is product life cycle ? Explain the
dlfferent stages of product 11fe cycle.
3+7=10

U9 SR b ﬁ$93ﬂﬁ1ﬁ?ﬁ SRR <l

1|

What is pricing? Discuss the factors
influencing product pricing decisions.

2+8=10

T R R 2 TR e 4R Bl romife
T4 CHAMAEIT SIS Sl

Discuss the various env1ror1mental
forces 1nﬂuencmg marketing.

IGEFIT denifEe w1 ffon mﬁﬁ@%ﬁ
FIRIZ ST 54 |

CONC L fofc 14

(vii) What is channel of distribution ?

Explain the various factors which affect

the choice of channel of dlstrl‘t;iggr;o 7_

ﬁwctzrenéﬁﬁwﬁ—awcﬁﬁﬁamww—ﬂ
erofaifEe 91 SAMEPER G 0|

(viit) Dlscuss the various factors that

influence consumer behaviour.

sl WIbae eIk Pl Ko TemIPTR
el | :

Explain the different elements of
promotion mix. Distinguish between

dvert1sernent and . publicity. o




- (iii}

ﬁv)

(vi)

4 (Sern'bf

TP R et e =t

Discuss the d1fferent bases used for
market Segrnentatlon

Wﬁﬁmm?ﬁW|

What is Product life cycle ? Explain the .

different Stages of product life cycle.
3+7=10

T G b %?Wﬁf‘—ﬂm@mﬂﬁr
341 | :

What is pricing? Discuss the factors
influencing product pricing decisions.
2+8=10

qu%?mquﬁwammﬁ—
G| @WWWI

Discuss the various env1ronmental
forces influencing marketing.

TGP deNifRe 591 [fon "ﬁﬁ?ﬂ%
FIRPRR ST 551 |
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(vii) What is channel of distribution ?

Explain the various factors which affect
the choice of channel of distribution.
2+8=10

Rosel el o 2 ﬁw@ﬁ%—%ﬁww IS

W‘W@WWWI

(viit) Discuss the various factors that

influence consumer behaviour.

2P Wb oo =1 [ieq Tompmz
TG <541 | -

(x) Explain the different elements of

promotion mix. Distinguish between

advertisement and publicity.
6+4=10

@@Wqﬁa%ﬁﬁ@WWW|
ﬁwwwwww%MI

.(x) What is new product development ?

Explain the various steps involved in
new product development process.
2+8=10

a@w@ﬁmﬂﬁmﬁsw?ﬁww
i =oe wrie [fen “=fwam g <=
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