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Answer either in English or in Assamese.

1. Answer the following as directed :
g : 1x10=10

AT Reareies Tes i ¢

(i) Marketing starts where production
leaves off. . (Write true or false)

TG Tes (*IT T ©ITO3, IS ST 2 |
(%% I S5 &FAN)
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(ll)

(iii)

Marketlng is a part of 'selling."’
( Write true or false)

Wﬁﬁﬁmﬂ%www
(@'az-arwa‘ ﬁrer/)

The concept of marketlng mix was

developed by
FoRe e wﬁ% ﬂﬁfi«-r

(a) N. H. Borden

(b) Philip Kotler
el ToEE

() W. T. Stanton
oS, . GBAoN

(d) Prof. Paul Mazur

ATTH] o1& WG
( Choose the correct one )

( o% Beh AR Glevaar )
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(iv) The whole behaviour of a person while

rriaking purchase is termed as

<51 JfER @B FNNT TTR© ANRT LTS
@R =

(a) selling behaviour

RF IR

(b) consumer psychology

AP TG

(¢) consumer behaviour
Yooy IT

(d) consumer response

Terereiy TR
( Choose the correct one)
( o7 Cech AR Serear)
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(v) The last stage of the product life

cycle is

T S 59 (T B T

(@)

(b)

(c)

@)

maturity

Aol

decline
Vool

obsolescence

None of the above

8T «BI8 T

( Choose the correct one)

( o5 Cesth! qIR Slvear )
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(vi) Preétige pricing policy is applicable
under which of the product ?

(PIFCO! TR AR TN A AN
AT ?

(a) Essential commodity
ore P AR
(b) High tech commodity
T argfe A
(c) Luxurious corhmodity
R A=t
(d) None of the above
89T OIS T
( Choose the correct one)
( &% ©eH! AR Glevear)
(vii) Pricing policy should aim at increasing
(Fill in the blank)

TR Ao ———— (&7 8oFe vy
A P (WW‘IW)
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(viii) Perishable goods require

selling. ( Fill in the blank)

oS Mg 78 (@ WR IR Ao ———
=& w7 ( 902 999 ')

(ix) The word ‘advertising’ is derived from

word. ( Fill in the blank)

Reeiomg TG 4fo*Re advertising
—— WS A R Rl
| (LU 23 7 )
(x) Personal selling is one of the parts of
( Fill in the blank)
Ifeore R ———— o @ Boime |
" (FTZH 759 7 )

Answer the following questions very briefly :
2x5=10

o T oo ST Tew fal 8
(i) Define marketing.
FEIIIER gl fadn |
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(i) Mention any two sociological

determinants of consumer behaviour.

CATSIGI BIDITS AR (AR Rearleant by
AMEE Tomie T )

(i) What is consumer good ?
Boirorer AN I R 3 0

(iv) What is packaging ? .
OARTIE e R 2

(v) Explain the role of sample asa method
of sales promotion. '

R gt sl fptest ‘T gﬁm Rosa
FN|
3. Answer the following questions : (any Jour)
| . 5%x4=20
| ﬁwﬁfﬁ@ PP e fm 3 (ﬁzasrm BIRBY)
i (i) Discuss the importances of marketing,
| TGP SIS 41 |
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@)

(iii)

(iv)

(v)

Write briefly about any two price

policies.
APzl 75! v A oot R ke
ferl

Write a brief note on produgt
simplification strategy.

W TR (e R 50F Wb GBret
fert

Discuss the role played by distribution

channel in modern business.

YRS JATS KT TN (IR BRI 50
R 1

Write the difference between advertising

and sales promotion.

RaatoR o= [P I Moo «i7g B
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(vi) Discuss the ‘internal factors affecting

price of a product.

Wwwéimﬁ%wwwﬁq
AR SIS 4

What is marketing mix ? Explain different
elements of marketing mix. 2+8=10

TJGiRFR fied e & 2 TeeeRaR R Rfew
oI AL
-or/ ggqt

Discuss different functions of marketing.
10
G Rfen wIfieen s =1 |

What is market segmentatidn ? Discuss the

importances of market segmentation.
2+8=10

oK AfeeTTd M F 2 IR AAOSTR SFPR
ferat |

|
\
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Or/ 99

Discuss the factors - affecting selection of
advertising media. 10

B M oo dorifts Tt SomFprE 3@
co

. What is sales forecasting ? Discuss different

methods of sales forecasting. 2+8=10
R sjigtieset W & 2 Rl S (-
IR G 4l |

Or/ g4l

What do you mean by new product ? Write
different stages of developing a new product.

2+8=10

T & N F 2 Tga AN THTE SR et |

Explajn different methods of pricing of a

new product. : 10
TG TR T iR Fae Rfew siwferng o
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Or/ &4t

What is sales promotion ? Discuss the
importances of sales promotion. 2+8=10

RP e i B ¢ Reft I ovwomz
ST 4 |
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