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Answer either in English or in Assamese,

(Zc3rer] @2t e ev #EA)
1. Answer the following questions as directed :
: : 1x10=10
oot Al eI o SR Tee faml

(@) The words used in an advertisement
referred to as

(i) data
(i) artwork
(iii) copy
fiv) text
(Choose the correct answer)
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(b)

(c)

Reateie IR @R/ *7~s & I o ame
i) ot
(i) F=
(iii) O .
(iv) T A .
(i Teweh! AR Cleved)
Advertising contributes to
(i) economic growth of society
(i) national capital
(iii) power of marketing firms
(iv) chaos in the already congested

marketplace
(Choose the correct answer)

Rty SR I

i) I ST 3

(i) I R

(i) IR TR I I

(i) K8 [ o IoT0w 9wl

AR ‘

(i Tewch! AR Tlesdm)

One of the most effective methods for

advertising a product is to compare it

with competitive offerings.
(Write True or False)

SN RTERT TR 191 Toral IS F
R =S (2R ¢ Toge wifEE |
(% @ q% &)
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(d) Products are purchased for the benefits,

(e)

(9

(v
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it offers to the customers.
(Write True or False)

T FF I T (TR 2 (@O SATIF AL
IE (8% @ &% fai)

Write the full form of AIDA.
AIDA T 3=vjf FolCht ot |

Write the full form of TRP.
TRP 3 55 it foral

Advertising can be used to sell
(i) products
(i) services
(iii) ideas
(iv) All of the above
(Choose the correct answer)

Ao vere Al @Ak RFR I =799
=M T ?

i @
i) |
(iii) =N
(iv) 8RS HBIFD!

(3f5F TeIHr AR @7%@?7)')
The first American ad agency was set
up by

(i) Gutenberg
(i) Volney Palmer
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(iii) Kuleshov

(iv) E. S. Porter
(Choose the correct answer)

A SR [@ioig 7cg e IR
(i) . atowRlef
(i) IR ST
(i) FEH2S
(iv) 3, <. 7B o
(i Tewch AR T

Consumer jury technique is adopted
for

(i) print media

(i) direct mail

. ({ii) broadcast mail

(iv) All of the above
(Choose the correct answer)

WWWWW@
(i) il gaIs- 29

(i) oFF (W °[
(i) AR NTW R
(iv) 7T SABIRCPL!
(AP Tewehr AR Tlered)
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() Advertising means

(i) market
(i) television
(iii) services
(iv) publicity

(Choose the correct answer)
Reatom w
i) I
(i) T
(iii) CI
(iv) ooi¥

(3% Tewch! AR Bfeear)

2. Briefly answer the following : 2x%5=10

wee AT BT Te] fordl 3
(a) What is advertising ?
ReatoR e (e

(b) What is media selection ?
TR Fdee i (e

(c) What is emotional advertising ?
e REm A (e

(d) What is advertising theme ?
Resioig @ Ram e [e
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(e) Give a brief note on full-service
advertising agency.

Af-crIT Reism sz R vaes o

Write short answers to any four of the
following : S5x4=20

SR farAeen ifeb!e 5 el ol ¢

(@) Discuss the qualities of a good
advertisement copy. |

< Ve R (GreR 90 S 1

(b) Write a note on advertising on social
media.

AR MR K@ 8oT® 96! (Gt 71|

(c) Explain the objectives of advertising.

Retomg ST 8oTS it |

(d) Write about advertising audit.
Reatsty st F=2IcF vt

(e) Discuss the recent trends in
advertising.

FENH BT GIeid 85T NTEHA I |

() What are the advantages of online
marketing ? Discuss.

. oElEd IERT YRR B [ e icsvan =1
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Write long answers to any four of the
following : : 10x4=40

O A bS5 IE Ty Bt ¢

(a) What are different types of advertising

agencies and how do they differ from
one another ?

fRfen avies Resiviv IR & =i 93 Rwren
T O 51 S [ et ojewe

(b) As advertising manager of a firm selling
cars, give reasons for your demand of

twenty per cent increase in advertising
budget.

<t MG} Rt 1 o Restol sifRters Rpiest

oft R@ieg s B wroyes ,
vt | TR R

(c) What are the major types of adve

. 1 rtisi
media ? Explain their characte o

ristics.
SR e et 33 Mtgwcam e Bapg
QMBI ST 3 |

(d) Discuss the nature and importance of

advertising.
Reasing oFf oe 959 S o
4 (Sem-5/CBCS) COM HE 3 (ADVT)/G 7 Contd.




(e) How do the legal aspects influence in
advertising ? Explain.
i iR Reeia evige me dor [eR
2 IR ot

() Explain the growth of advertising
industry and write a short note on
future of advertising in India.

R Somsr R [REc &, seice
wigeae Ruine SRTres eoige 5403 ol |

(g9 Explain the functions of advertising
agency.

Reatsin g PRICTZ SCAo 1 |

(h) What are the common advertising
appeals ? Discuss it.

Raloie AT SRR [ 6 2 Seee =4 |
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